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Mc-Kewal Singh Dhillon, the man
who has won the biggest Pepsi
franchlse in India and owns the fas-

test:growing soft drink company in
the *country, came to Cha h

- almost as a nohody merely 15 years

ago. He was taken around by a local
seml-politician who introduced him
to those who were somcbody in‘the
Union Terrilory Adminlstration.:Mr
Dhillon had made to the city from
Liberla'where the Dhillon family ran
one of the largest trading houses,
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REH. to touch Rs 500 crore In current
¥

g materials
e fancics himself as the

llon’s - company, slyl as the.
"hilion Kool Drinks and Deverages '
Ad,-han reglalered record sales T

114TH YEAR OF PUBLICATION

own cola

from $ lakh cascs In 1980 to 18 lakh

cases In 1891,'26 lakh cases in 1992,

'llishkhin 1993 and 100 lakh cases in
904. '

The cola sales have 53 per cenPof
the cold drihk market share, the
Dhillon -group accounts for 52 per
cent of the cola market in Punjab and

35 per cent In Delhi. However, its .

wth rate was 52 per cent in Pun-
ab but 66 per cent in Delhl over the
past year's sales. The Dhillon Kool
Drinks earned Rs §5 crore last year
and is likely to cross Rs 90 crore In
.-, the current linanclal yeor. The grou
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' drinks and cinema, business, it had:a
record turnover of Rs 400 crore In the
year 1993-94 showing a jump of Rs
100 crore annually. The turnover was
Rs 300 crore iu 1992-93 and is likely

financial year.
. 'The cold drink culture is cptching
-~ ot in Indla. Although as agalnst a per
‘ consumption of 750 boptles
;- annually in the USA, 36 bottles in
+~Thalland' and 14 In Pakistan, the
taverage consumption in India was
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ola“king In the region which in-°  Mr Dhillon says the Pepsi-Coke
ludes Punjab, Haryana, Hlmasiul « war {or supr¢macy in the market has
‘?:;ﬁ:.e .Juamu lanc:! Itx:l‘h‘i'nhh. le; been \wAu‘ ’to:;. tl!‘\e ast ' l'ex\;enl
i national caplital. L) rescn ecrilnu'. c
vaf that began in the mid-80s witha m llgnfﬂuntedge in lheUSp.:.’
' Ight'agalnst the mulli-nationals was "Pakistan and Indla and the Coke in
. irst'lost when the Pepsi came In the UK. e o B
/. 990¢ During the past four years, Mr Handling the-largest bottling op-

Jeration In Asia, his company, says Mc
.- Dhillon, accounts for 42 per cent of .
h _itbe cola boi.lllng share In the country.

P
.08 such Is moving Into blg calcula- !
Uons. Putting together the fertlliser,
rice and oil sales along with the cold -

.. .checked

He also enjoys the position of having
the blggest capacity of 4,000 bottles 3
minute. This includes the capacity
generaled by filling of bags-anc-
boxes with premix concentrates of
the five flavours marketed by him.
Through the recently stepped up
campalgn; the company has scored ¢
major success in the market. In order
lo meet the growing demand, :he
company Installed over 700 premix
(PMX) foltntain machines offering ali
five -flavours at one place o the
cuslomers at . the desired chilling
,lemperature of 4 degree 'C. The
.+ machl have béen installed ro:
only at.bus stands and railway sta-
tions' but olso o large number of
schools and colleges, besides the Pan-
Jab U_nlveulg Campus.: Thirty such
. fauntain machines have been instal-
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~ Face to face

led at the Radhasoami Satsang parn.-
dals at Beas. Each fountain machine
the capacity to yield cold drink

cqual to 80 cases (1920 bottles).

Mr*‘Dhillon admits that Pepsi %as
been forced to switch over to 305 !
bottle by the rivals who introd.:-=
the same size bottle for thelr mea
product. The switchover, he says. hzs
cost the country over Rs 300 crore - a
gross wastage which could have been
by those at the helm =f
affairs in the government. .
. But that’s all In busincss. The chz.-
lenges have to be mcl. Aller oli. :.o
belongs to the famlily of Mr Schan
Slngh, who salled to Canada amozg
the early settlers there 120 »cars
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